
 
 
 

 

 

 

CORPORATE FINANCE IN EMERGING MARKETS  

Introduction  

International competition has become one of the major challenges that most companies have to 

face. Competing internationally requires firms to take advantage of all opportunities and be aware 

of possible threats of the international financial markets. This course focuses on the key concepts 

of financial management in emerging markets, economies that are the engine of growth 

opportunities in the global economy. 

Learning Objectives 

The course will explore issue related with the financial management in the emerging markets. 

Attention will be focused on the application of finance perspectives in key business decisions such 

as investment analysis, structuring and contracting; analysis of key international financial 

decisions including financing, risk management, and financial logistics; and the key interactions 

of finance and competitive strategy in a the context of the emerging markets. Also, you will have 

the opportunity to contact with managers of companies based in the area. 

Learning Outcomes 

To this aim, key concepts of financial theory will be reviewed with a focus on investment and 

financing decisions as it relates to investors in emerging markets. Relevant features of emerging 

markets will be covered.  

Subsequently, the issue of exposure to currency and political risks will be addressed from a 

corporate perspective (the different types of risks, how to measure them, whether and how to 

hedge them).   

Topics that related to financing as well as special financing vehicles are presented. The last part 

of the course will deal with issues related to valuation in the emerging economies. 

Competences 

 Critical Thinking 

 Judgment 

 Communication 

 Understand and apply appropriate analytical framework for people management system in 

organizations regarding fit at multiple levels. 

 Capable of understanding and decoding contextual factors such as national and societal 

culture on people management systems, especially in the Asian context. 

5th Term MBA-2016 
1/2 credit 

 

Prof. Carlos García Pont 

MBA Program  

Academic Director Second Year 

 

Prof. Ahmad Rahnema 

arahnema@iese.edu  

 

 

 

mailto:arahnema@iese.edu


 
 
 

Methodology 

Each session will involve class discussion. In some instances, discussion will be centred on lectures; 

in others it will be centred on a business case and companies visits. Your participation is critical 

to the success of the course. You are expected to read all cases and reading materials, before 

come to class, and participate in class discussion. 

Evaluation 

There will be a final exam at the end of the course. Class participation during the course module 

is also important aspects of the course. Thus, grades will be based on the final exam (70%), and 

on your contributions in classroom (30%). 

 

Outline 
 

Session Title of Session & Material 

1 

Exchange Rate Determination 

Reading: Note: HBS 9-288-016 Note on Fundamental Parity Conditions  

2 

Country Analysis 

Reading: Case: TB0087 Country Risk Analysis and Managing Crises: Tower Associate 

Case: Toka Corporation: Export to Turkmenistan (In process) 

3 

FX Risk Management in Emerging Markets 

Reading: Case: HBS 9-284-019 Hintz-Kessels-Kohl A.G.  

4 

Financing in Emerging Markets 

Reading: Case: UV5625 Husk Power Systems: Financing Expansion 

5 

Management of Working Capital in Emerging Markets 

Reading: Case: F-891-E Conaprole: Short-term Financing 

6 

Financial Globalization 

Reading: Case: INS211 The Financial Globalization of Lenevo 

7 

Business Valuation in Emerging Markets 

Reading: Case: HBS 4194 Groupe Ariel, S.A.   

8 

Cost of Capital in Emerging Markets 

Lecture:  International Cost of Capital 

9 

Investment in Emerging Markets 

Reading: Case:  F-717-E Grupo Dogi: The Korea Project 

10 Final Exam 

 

  



 
 
 

Professor’s Biography 
 

Ahmad Rahnema is Professor, Deputy Associated Dean for Faculty, Director of Financial 
Management Department and holder of the Fuel Freedom Chair for Energy and Social Development 
at IESE. 
 
Prof. Rahnema has previously lectured at AB Freeman School of Business, Tulane (New Orleans, 
USA), Istituto di Studi per la Direzione e Gestione di Impresa (Naples, Italy), Universitätsseminar 
der Wirtschaft, Schloss Gracht (Erftstadt, Germany), CEDEP (Fontainebleau, France), IPADE 
(Universidad Panamericano, México), IAE (Universidad Austral, Argentina), AESE (Lisbon, 
Portugal), Universidade Nova de Lisboa (Portugal), IEEM (Universidad de Montevideo, Uruguay), 
IDE (Quito, Ecuador), Universidad Adolfo Ibañez (Viña del Mar, Chile) and Instituto Internacional 
San Telmo (Seville, Spain).  
 
He is co-editor of the International Journal of Finance Education, a member of the editorial board 
of the journal Harvard Deusto: Business Review and the president of The Spanish Financial Forum 
of London (UK).  
 
Ahmad Rahnema has authored and co-authored several books. Recent examples include Finanzas 
Internacionales, 2006, and Basilea II, Una nueva forma de relación Banca-Empresa (with IESE 
Professor Jordi Soley), 2004.  
 
His articles have been published in specialized journals as well as general and business 
publications. Among others, one can mention "Nokia´s Growing Cash Mountain," published in 
the International Journal of Finance Education in January 2005, and "Basilea II: Una nueva forma 
de relación banca-empresa" (Basel II: A New Bank-Company Relationship) which appeared 
in Finanzas & Contabilidad in April 2005.  
 
Prof. Rahnema has worked on a variety of consulting assignments for a number of leading Spanish 
and international companies. His research has mainly dealt with international finance, risk 
management and means of payment.  


